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Just as the article above discusses, rhetoric refers to the art of using language in public speaking to persuade the audience. James Rocchi, the writer of Movies doesn’t facilitate violence published the article in 2008 was originally known as the moviegoer. Violence refers to actions that cause destruction, pain, and suffering to a person or the people around them.  In his essay, he argues that there is no evidence to support the conflict that watching movies supports violent behavior among youths. That is, violent video games and movies do not necessarily make a person violent. James Rocchi argues that the main culprit is the guns itself. For instance, in violent cases where school minors were able to have access to guns without considering sufficient background checks. He writes to abolish the general thinking that watching or listening to violent movies can lead to violent behaviors.  The audience for the analysis involved the school children as young as thirteen as shown by a cultured style of writing. This article focuses on providing relevant points to show mass shootings are motivated by violent video games and movies.
James uses a strong start at his text. He uses the first two paragraphs explaining the position of citizens and the media regarding violent activities. That is, the United States of America is built on a culture of violence and it is so complex to break away from that particular culture. He argues that cultural conservation may act as a reason for violence. That is, the United States focuses on maintaining their customs and safeguarding their traditions. He argues that gun-related action movies animations and movies are not recreated in other nations regularly and the mass shooting is little or the same. This shows that the regular watching of these particular settings. This persuasion strategy is called logos, that is, logical thinking. According to (Potter, 2002), violent media does not always support violent behaviors. That is, violent media helps a child get rid of negative emotions like fear, anger, and greed to some extent. Moreover, if parents keep sheltering their children from violent media, then they may end up distrustful and passive of themselves in specific social interactions. He uses the story of his son to show his readers that violent videos, audios, and pictures may help in getting rid of fear and negative attitudes in children. 
Although James has spent most of his time evaluating the youth, he also argues that the continued purchasing of guns is what supports the mass shooting and not the actual viewing of the movies. Therefore, he suggests that the government should stop the entire buying and selling of guns to civilians. Moreover, those that possess guns should turn them in for guns that they do not use or may be tempted to use during emotionally unstable moments. This persuasion strategy is called the ethos, that is, utilization of proper authority. The people of the United States will sell guns as accessories but find it difficult to believe that a person might use it to commit a crime. For instance, a shooter that bought a gun and used it to murder over thirty people. The seller claimed that he was surmised that his store sold the gun to the shooter. Moreover, he argues that the government may not be able to restrict who buys a gun and gets to keep it, but they can make it less easy for people to possess them by ensuring those people that deserve them gets to keep them. 
Moreover, in cases of mass shootings, the media society of the United States avoids talking about guns. James argues that they put the fault on the killer's mental and psychological condition, or claim that there were no visible warnings for the occurrence of the mass shooting. That is, they look for every particular reason to not blame the guns for what they are. This persuasion method is called pathos. However, people need o to comprehend that it is not the industries that manufacture guns that kill people, they just make a profit from making their products, just like any other business. Therefore, a person participating in a mass shooting should be held accountable for their actions and not blame psychological health or manufacturers fir creating faulty equipment and possible suicide cases. James uses Kazmierczak who gets a different reaction when he walked into a room with guns that were legally registered than the reaction expected. According to (Trend, 2009), media violence is a myth. That is, violent films, television, and video games are not the source of violent behaviors. Rather, he looks at the forces behind the encouraging anxieties about what causes the violence. That is, instead of look for the real cause of violence, the media finds reasons to hind the culprits instead of exposing them, in this case, the guns.
In conclusion, most writers believe that the media determines the aggressiveness of a person. However, James shows that the response of different people to media news is different and that laws regarding possession and utilization of guns lead to violent behaviors, not the viewing of violent videos. Therefore, he aims at showing that video games, movies, or other violent media are not the entire reason why mass shootings and violence amongst school children occur. (Savage, 2004) shows that despite the possibility that media content may cause aggressive behavior, there is no empirical evidence to establish that watching violent content leads to a crime.
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